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Tourism   in   GdANsk  during   summer   season   2017

837 359

Which sights did they visit?

17,5% 17,1%

377 317 236 049 170 548 53 445

33,9 % 11,7 %

THEY RATED THEIR STAY

9,1/10
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Culinary offerOverall growth of the number of guests 
in comparison to 2016:

OVER 61,3%

Sopot, Gdynia, Chałupy, Łeba, Hel, Reda, 
Malbork, Wejherowo, Pruszcz Gdański, Tczew
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MAZOWIECKIE
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PURPOSE OF TRAVEL
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GUESTS
VISITORS

DOMESTIC FOREIGN DOMESTIC VISITORS

TOURISTS

Germany United Kingdom

Beach
St Mary’s
Basilica

European 
Solidarity 
Centre

Taking a walk

ShoppingRelaxing on 
the beach

Sightseeing

Impressions 0-5 points

Atmosphere of the city
Entertainment offer

Cultural offer

HOW LONG DID THEY STAY?

USUALLY

7 NIGHTS

WHO DID THEY TRAVEL WITH?

WITH FAMILY

Institute.


