TOURIST TRAFFIC in GDANSK in 2015

Based on a study conducted by Gdansk Tourism Organization and Brunon Synak Pomeranian Science Institute.

1 988 396 guests

1 which s 4 times as many as there are residents of Gdansk
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Where did tourists and visitors travel to Gdansk from? How did they like it here? How did they spend their time?

DOMESTIC . .
Do : 47.5% A 38.8% l ' 35.7%
wa 244% s 17.2% e 10.5% : 4 61 : m
‘pomorskie *mazowieckie 'warmir’]sko- ﬁi}. ﬁ ' . sightseeing / taklngawalk shopplng
-mazurskie region ., i ?i?
FOREIGN E E

22 31% :_*i== 19.66% >< 19.47% : City’s atmosphere and ambience

Germany mm Scandinavia Great Britain : were most appreciated by guests

region region

Il n . 21.8% 1. 13.8% 13.7%

| P = =e=))

What f £ £ did th h 2 ' St. Mary’s H Main Town the Crane
at form of transportation did they choose? e r— : || | ' | Ei mm City Hall
: < .
342 %0 (M 34 % ‘ 21 ’4 /0 (‘ , ‘| 3.494 Oliwa Park 12.59 Pierin ‘| 0.99 Solidarity
‘ Oliwa Cathedral = Brzezno Centre
LR
What was the purpose of their travel to Gdansk? - 8.7% 7.5% Energa 7.4%
. ' om Westerplatte I Stadium C Z0O
-'lllr- _ Gdarisk
47 3% s=aamams o, 0/ visiting © 6.5% 3.89% Hewelianum 3 30p Shakespear
recreation ] 8.7% business 1 0.5% friends/family . Yo the Artus Court Centre Theatre




